
 

News Release           April 16, 2022 

 

NSE Code: ICICIPRULI        BSE Code: 540133 

 

 

ICICI Prudential Life Insurance announces strong 

financial results for FY2022 

VNB growth of 33% y-o-y in FY2022 

VNB margin expands to 28% for FY2022 

New business sum assured grows 25% y-o-y in FY2022 

Ranked #1 in private sector on new business sum assured with 

market share of 13.4% in 11M-FY2022 

Annuity New Business Premium registers an increase of 29% 

FY2022 APE growth of 20% y-o-y 

 

ICICI Prudential Life Insurance has delivered another strong financial performance leading 

to a 33% year-on-year growth in the Value of New Business (VNB) for FY2022. The VNB 

margin, a measure of profitability, expanded to 28% and absolute VNB stood at ` 21.63 

billion. This was led by a robust growth of 25% in new business sum assured and 20% in 

Annualised Premium Equivalent for the same period.  

 

During FY2022, Annuity and protection new business premiums grew by 29% and 35% 

year-on-year respectively. Given that both these segments are significantly under 

penetrated, they offer tremendous opportunity for growth. 

 

New Business Sum Assured of the Company grew to ` 7,731.46 billion for FY2022 making 

ICICI Prudential Life Insurance the leader in the private sector. A combination of factors 

such as innovative products coupled with deep and wide distribution network have helped 

the Company to maintain its position as the market leader in New Business Sum Assured.  

 

The Company’s 13
th

 month persistency ratio improved to 85.7% for FY2022, up from 

84.8% for FY2021, indicative of the quality of business being underwritten. Assets under 

Management stood at ` 2,404.92 billion at March 31, 2022. This is an outcome of the trust 

reposed in the Company by customers, growth in new business, strong persistency and 

robust fund management. The solvency ratio for FY2022 stood at 204.5%, well above the 

regulatory requirement of 150%. 

 

Despite concerns and challenges posed by the onset of the Omicron variant, the 

Company’s robust technology backbone has enabled continuity in operations, be it 

onboarding new customers or delivering superior service. 

 

Mr. N S Kannan, MD & CEO, ICICI Prudential Life Insurance said, “Despite the 

disruptions caused by the third wave of COVID-19, which impacted productivity in January 

and February, we were able to demonstrate resilience in our operations. In March, we 

posted the best ever monthly sales by the Company in any year since inception. This 

helped grow our VNB by 33% year-on-year to ` 21.63 billion for FY2022 with a robust VNB 



 

margin of 28.0%. 

 

Through the pandemic-affected period, we focused on putting in place the building blocks 

for growth. We innovated across product categories with two new funds, Balanced 

Advantage Fund & Sustainable Equity Fund for our unit linked customers, two new 

products for customers seeking a regular income, and the return on premium variant of 

our retail protection product. The contribution of these innovative offerings was more than 

25% of the APE in FY2022.  

 

The strong performance was driven in equal measure by over 100 valuable partnerships 

forged this year. In the agency channel, we added almost 25,000 agents through the year. 

This enabled us to support our strategy of deepening and widening distribution. 

 

Our revamped customer app has crossed the milestone of 1 million downloads and is one 

of the best rated in the industry. Today one out of every four service transactions is carried 

out on our mobile app. Further, I am happy to report that this year is the first year of 

profitability for our wholly owned subsidiary, ICICI Prudential Pension Fund Management 

Company Limited. 

 

We are now poised to take advantage of all this good work that has gone into building a 

growing and sustainable institution with customer centricity at its core.” 

 

Operational metrics: 

 

` billion FY2021 FY2022 

Growth 

YoY 

Value of New Business (VNB)
1

 16.21 21.63 33% 

Value of New Business Margin (VNB 

Margin)
 1

 
25.1% 28.0% - 

Embedded Value (EV) 291.06 316.25 9% 

Return on Embedded Value (RoEV) 15.2% 11.0% - 

New Business Sum Assured 6,166.84 7,731.46 25% 

Annualised Premium Equivalent (APE) 64.62 77.33 20% 

 Savings 54.16 64.20 19% 

 Protection 10.46 13.13 26% 

Annuity New Business Premium 22.92 29.56 29% 

New Business Received Premium 130.32 150.36 15% 

13
th

 month persistency
2

 84.8% 85.7% - 

Savings Cost Ratio (Cost/TWRP
3

) 9.6% 12.8% - 

Overall Cost Ratio (Cost/TWRP
3

) 14.8% 18.6% - 

  

 

` billion 

At March 

2021 

At March 

2022 

Growth 

YoY 

Assets Under Management (AUM) 2,142.18 2,404.92 12% 

 

1. Based on management forecast of full year cost 

2. Regular and Limited pay persistency in accordance with IRDAI circular on ‘Public Disclosures by Insurers’ dated 

September 30, 2021  

3. Total Cost including commission / (Total premium – 90% of single premium)  

Components may not add up to the totals due to rounding off 



 

Company Performance: 

Value of New Business (VNB) growth 

The VNB for FY2022 grew by 33% year-on-year to ` 21.63 billion. The VNB margin for 

FY2022 stood at 28.0%, up from 25.1% for FY2021.  

 

Progress on our 4P strategy 

Premium Growth 

Annualised Premium Equivalent (APE) grew by 20% year on year to ` 77.33 billion in 

FY2022. The Annuity business registered a strong growth of 29% year-on-year with ̀  29.56 

billion of New Business Received Premium in FY2022. The Company has a well-diversified 

product mix with linked savings at 48%, traditional savings at 31%, protection at 17% and 

the balance of 4% accounted for by group savings products. 

 

Protection  

Protection APE grew by 26% year-on-year to ` 13.13 billion in FY2022. The protection mix 

increased from 16.2% of APE in FY2021 to 17.0% of APE in FY2022. Focus on premium 

growth and expanding the protection business led to New Business Sum Assured growth 

of 25% year-on-year to ` 7.73 trillion in FY2022. With this the market share increased from 

12.5% in FY2021 to 13.4% in 11M-FY2022, and the Company continued to be leader in the 

private sector. 

 

Persistency 

The persistency ratios have seen significant improvements. The 13
th

 month persistency 

ratio improved to 85.7% for FY2022 as compared to 84.8% for FY2021. The AUM grew by 

12% year-on-year to ` 2,404.92 billion at March 31, 2022. 

 

Productivity 

The overall cost ratio i.e. Cost/Total Weighted Received Premium (TWRP) stood at 18.6% 

in FY2022. The cost ratio for the savings line of business stood at 12.8% in FY2022.  

 

Net worth and capital position 

Company’s net worth was ̀  91.63 billion at March 31, 2022. The solvency ratio was 204.5% 

against regulatory requirement of 150%. 

 

Embedded Value 

The Embedded Value grew by 9% and stood at ` 316.25 billion as on March 31, 2022 and 

the Return on Embedded Value was 11.0% for FY2022. 

 

Dividend 

The Board has approved a final dividend of ` 0.55 per equity share for FY2022. 

 

Definitions, abbreviations and explanatory notes 

 Annual Premium Equivalent (APE): APE is a measure of new business written by a life 

insurance company. It is computed as the sum of annualised first year premiums on regular 

premium policies, and ten percent of single premiums, written by the Company during any 

period from new retail and group customers. 

 

 Value of New Business (VNB) and VNB margin: VNB is used to measure profitability of 

the new business written in a period. It is present value of all future profits to shareholders 

measured at the time of writing of the new business contract. Future profits are computed on 

the basis of long term assumptions which are reviewed annually. VNB is also referred to as NBP 

(new business profit). VNB margin is computed as VNB for the period/APE for the period. It is 

similar to profit margin for any other business. 

 



 

 Retail Weighted Received Premium (RWRP): RWRP is a new business measure very similar 

to APE for the retail (also referred to as individual) business with the only difference being that 

the regular premiums considered here are first year premiums actually received by the life 

insurer and not annualised. Secondly, since it is a new business measure for retail business, it 

includes only Premium received from retail customers. It is the sum of all retail first year 

premiums and ten percent of retail single premiums received in a period. 

 

 Persistency: It is the most common parameter for quality of business representing the 

percentage of retail policies (where premiums are expected) that continue paying premiums. 

The method of computation of Persistency has been prescribed by IRDAI vide its circular dated 

January 23, 2014. 

 

 Total Weighted Received Premium (TWRP): TWRP is a measure of total premiums from 

new and existing retail and group customers received in a period. It is sum of first year and 

renewal premiums on regular premium policies and ten percent of single premiums received 

from both retail and group customers by Company during the period. 

 

 Cost Ratio: Cost ratio is a measure of the cost efficiency of a Company. Expenses are incurred 

by the Company on new business as well as renewal premiums. Cost ratio is computed as a 

ratio of all expenses incurred in a period comprising commission, operating expenses, provision 

for doubtful debts and bad debts written off to total weighted received Premium (TWRP). 

 

About ICICI Prudential Life Insurance 

 

ICICI Prudential Life is promoted by ICICI Bank Limited and Prudential Corporation Holdings Limited. 

The Company began operations in fiscal 2001 and has consistently been amongst the top private 

sector life insurance companies in India on a Retail Weighted Received Premium (RWRP) basis. The 

Company offers an array of products in the Protection and Savings category which match the 

different life stage requirements of customers, enabling them to provide a financial safety net to 

their families as well as achieve their long-term financial goals. The digital platform of the Company 

provides a paperless on-boarding experience to customers, empowers them to conduct an 

assortment of self-service transactions, provides a convenient route to make digital payments for 

purchasing and making renewal premium payments, and facilitates a hassle-free claims settlement 

process. On March 31, 2022 the Company had an AUM of ₹ 2,404.92 billion and a Total Sum 

Assured of ₹ 23.50 trillion. ICICI Prudential Life is listed on both the National Stock Exchange (NSE) 

Limited and the BSE Limited. 

 

Disclaimer 

 

Except for the historical information contained herein, statements in this release which contain words or 

phrases such as 'will', ‘expected to’, etc., and similar expressions or variations of such expressions may 

constitute 'forward-looking statements'. These forward-looking statements involve a number of risks, 

uncertainties and other factors that could cause actual results, opportunities and growth potential to differ 

materially from those suggested by the forward-looking statements. These risks and uncertainties include, but 

are not limited to, the actual growth in demand for insurance and other financial products and services in the 

countries that we operate or where a material number of our customers reside, our ability to successfully 

implement our strategy, including our use of the Internet and other technology our exploration of merger and 

acquisition opportunities, our ability to integrate mergers or acquisitions into our operations and manage the 

risks associated with such acquisitions to achieve our strategic and financial objectives, our growth and 

expansion in domestic and overseas markets, technological changes, our ability to market new products, the 

outcome of any legal, tax or regulatory proceedings in India and in other jurisdictions we are or become a 

party to, the future impact of new accounting standards, our ability to implement our dividend policy, the 

impact of changes in insurance regulations and other regulatory changes in India and other jurisdictions on 

us. ICICI Prudential Life insurance undertakes no obligation to update forward-looking statements to reflect 

events or circumstances after the date thereof. This release does not constitute an offer of securities. 

 

For further queries please e-mail on corporatecommunications@iciciprulife.com 

1 billion = 100 crore 

mailto:corporatecommunications@iciciprulife.com


   April 16, 2022 

Performance for the year ended March 31, 2022 

 

1. Operating performance review 

                                                                        (` in billion) 

` in billion 
Q4-

FY2021 

Q4-

FY2022 
Growth FY2021 FY2022 Growth 

Value of new business 

(VNB)
  

5.91 7.75 31.1% 16.21 21.63 33.4% 

Embedded Value - - - 291.06 316.25 8.7% 

New Business Sum 

assured 
2,051.84 2,599.83 26.7% 6,166.84 7,731.46 25.4% 

APE
1
 25.09 26.08 3.9% 64.62 77.33 19.7% 

  -Savings 21.65 21.51 (0.6%) 54.16 64.20 18.5% 

  -Protection 3.44 4.57 32.8% 10.46 13.13 25.5% 

New Business Premium 51.33 47.88 (6.7%) 130.32 150.36 15.4% 

Total expenses 14.17 18.66 31.7% 42.20 53.71 27.3% 

Cost ratio (Cost/TWRP)
2
 15.3% 20.6% - 14.8% 18.6% - 

PAT 0.64 1.85 189.5% 9.60 7.54 (21.5%) 

Assets under 

management 
- - - 2,142.18

3
 2,404.92

4
 12.3% 

 

 

 Regular and Limited pay Fully paid and Single premium 

Persistency
5
 

11M-

FY2021
6
 

8M-

FY2022
7
 

11M-

FY2022
6
 

11M-

FY2021
6
 

8M-

FY2022
7
 

11M-

FY2022
6
 

13
th
 month

 
84.8% 84.8% 85.7% 100.0% 100.0% 100.0% 

25
th
 month 73.6% 75.7% 77.2% 99.2% 100.0% 100.0% 

37
th
 month 66.3% 66.6% 67.1% 97.3% 98.0% 98.7% 

49
th
 month 63.0% 59.4% 63.7% 95.1% 98.1% 96.2% 

61
st
 month 58.3% 52.7% 54.4% 91.3% 99.0% 99.2% 

 

1. Annualized premium equivalent 

2. Total cost including commission / (Total premium – 90% of single premium) 

3. At March 31, 2021 

4. At March 31, 2022 

5. Definition revised in accordance with IRDAI circular on ‘Public Disclosures by Insurers’ dated September 30, 2021; persistency for individual 

policies; comparative period figures restated for revised definition 

6. For policies issued during March to February period of relevant year measured at March 31 

7. For policies issued during December to November period of relevant year measured at December 31 

           Components may not add up to the totals due to rounding off  



 Profitability 

Value of New Business (VNB) for FY2022 was ` 21.63 billion, a growth of 33.4% over FY2021. 

With an APE of ` 77.33 billion for FY2022, VNB margin was 28.0% for FY2022 as compared to 

25.1% for FY2021.  

 

The Company’s profit after tax was ̀  1.85 billion for Q4-FY2022, a growth of 189.5% as compared 

to ` 0.64 billion for Q4-FY2021. The Company’s profit after tax was ` 7.54 billion for the year 

ended March 31, 2022 as compared to ` 9.60 billion for the year ended March 31, 2021. 

 

 Embedded Value 

Our Embedded Value at March 31, 2022 was ` 316.25 billion compared to ` 291.06 billion at 

March 31, 2021. 

 

 New business growth 

APE was ̀  77.33 billion for FY2022, a growth of 19.7% as compared to ̀  64.62 billion for FY2021. 

APE was ` 26.08 billion for Q4-FY2022, a growth of 3.9% as compared to ` 25.08 billion for Q4-

FY2021.  

 

New business premium was ` 150.36 billion for FY2022, a growth of 15.4% as compared to ` 
130.32 billion for FY2021.  

 

 Product mix 

The Company offers a range of products across protection and savings solutions to meet the 

specific needs of customers. During FY2022, retail traditional savings APE grew by 20.5% from 

` 20.08 billion in FY2021 to ̀  24.20 billion in FY2022. Protection APE grew by 25.5% year on year 

to ` 13.13 billion and the protection mix stood at 17.0% in FY2022.  

 
As a result, new business sum assured was ` 2,599.83 billion for Q4-FY2022, a growth of 26.7% 

as compared to ` 2,051.84 billion for Q4-FY2021. The new business sum assured was ` 7,731.46 

billion for FY2022, a growth of 25.4% as compared to ` 6,166.84 billion for FY2021. Based on 

new business sum assured, the Company continued to maintain a leadership within the private 

life insurance sector.  

 

 Persistency 

The Company has strong focus on improving the quality of business and customer retention 

which is reflected in 13
th

 and 49
th

 month persistency ratios. Our 13
th

 month persistency ratio was 

stable at 85.7% at March 31, 2022 as compared to 84.8% at March 31, 2021. Our 49
th

 month 

persistency ratio improved to 63.7% for 11M-FY2022 as compared to 63.0% for 11M-FY2021. 

 

 Cost efficiency 

The cost to total weighted received premium (TWRP) ratio for the savings business stood higher 

at 12.8% in FY2022 as compared to 9.6% in FY2021. Our overall cost to TWRP stood at 18.6% 

in FY2022. The growth in expenses ahead of APE growth was due to higher discretionary 

expenses in light of the easing of the pandemic as well as investment in capacity for future 

growth. 

 



 Assets under management 

The total assets under management of the Company was ` 2,404.92 billion at March 31, 2022, a 

growth of 12.3% over ` 2,142.18 billion March 31, 2021. The Company had a debt-equity mix of 

53:47 at March 31, 2022. 97.8% of the debt investments were in AAA rated securities and 

government bonds.  

 

 Net worth and capital position 

The Company’s net worth was ` 91.63 billion at March 31, 2022. The solvency ratio was 204.5% 

at March 31, 2022 against the regulatory requirement of 150%. 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2. Financial performance review 

    Summary Standalone Revenue and Profit & Loss Account 

           (` in billion) 

Particulars 

Three months ended Year ended 

March 

31, 2022 

December 

31, 2021 

March 31, 

2021 

March 

31,2022 

March 

31,2021 

Premium earned 117.11 93.44 121.01 374.58 357.33 

Premium on 

reinsurance ceded (3.52) 

 

(2.70) (2.22) (11.37) (7.60) 

Net premium earned 113.59 90.74 118.79 363.21 349.73 

Investment income
1
 16.13 7.34      74.02 258.30 481.58 

Other income 0.33 0.30 0.23 1.15 0.94 

Total income 130.05 98.38 193.04 622.66 832.25 

Commission paid
2
 5.57 4.21 5.57 16.73  15.00 

Expenses
3
 15.08 10.42 10.63 44.64 34.16 

Tax on policyholders 

fund 0.93 

 

0.47 0.60 1.66 1.42 

Claims/benefits paid 80.04 76.65 83.18 293.59 226.41 

Change in actuarial 

liability
4
 26.22 3.52 91.92 258.14 544.45 

Total Outgo 127.84 95.57 191.90 614.76 821.44 

Profit before tax 2.21 3.11 1.14 7.90 10.81 

Tax charge 0.36 - 0.50 0.36 1.21 

Profit after tax 1.85 3.11 0.64 7.54 9.60 

1. Net of provision for diminution in value of investments 

2. Commission also includes rewards and/or remuneration to agents, brokers or other intermediaries 

3. Includes provisions for doubtful debts (including write off) and good and service tax on linked charges 

4. Includes movement in funds for future appropriation 

       

Profit after tax decreased from ` 9.60 billion in FY2021 to ` 7.54 billion in FY2022. The 

performance highlights for FY2022 are given below: 

 

 Net premium earned (gross premium less reinsurance premium) increased by 3.85% from ` 

349.73 billion in FY2021 to ` 363.21 billion in FY2022. 

 

 Total investment income of ` 258.30 billion in FY2022 comprised income of ` 197.82 billion 

(Investment income FY2021: ` 421.53 billion) under the unit-linked portfolio and an investment 

income of ` 60.48 billion (FY2021: ` 60.04 billion) under the non-unit funds. The investment 

income under unit-linked portfolio is directly offset by a change in valuation of policyholder 

liabilities. Unit linked portfolio investment income decreased from ` 421.53 billion in FY2021 to 

` 197.82 billion in FY2022 primarily on account of decrease in market value of the securities held. 

 

 Other income increased from ` 0.94 billion in FY2021 to ` 1.15 billion in FY2022. 

 

 Total expenses (including commission) increased by 24.8% from ` 49.16 billion in FY2021 to ` 

61.37 billion in FY2022. Commission expense (including rewards) increased by 11.5% from ̀  15.00 

billion in FY2021 to ` 16.73 billion in FY2022. New business commission (including single 



premium) has increased from ` 10.32 billion in FY2021 to ` 11.79 billion in FY2022. Renewal 

commission has increased from ` 3.98 billion in FY2021 to ` 4.12 billion in FY2022. Operating 

expenses of ` 44.64 billion in FY2022 (FY2021: ` 34.16 billion) comprised of unit fund expenses 

(including goods and service tax on linked charges) amounting to ` 7.00 billion (FY2021: ` 6.69 

billion) under the unit-linked portfolio. The unit fund expenses under unit-linked portfolio is directly 

offset by a change in valuation of policyholder liabilities. Operating expenses of other than unit 

linked portfolio increased by 37.0% from ` 27.47 billion in FY2021 to ` 37.63 billion in FY2022 

primarily on account of increase in expenses relating to employee remuneration and welfare 

benefits, advertisement and business conferences expenses. 

 

 Claims and benefit payouts increased by 29.7% from ` 226.41 billion in FY2021 to ` 293.59 
billion in FY2022 primarily on account of increase in surrenders/withdrawals and death claims. 

The Company had COVID-19 claims (net of reinsurance) of ` 10.17 billion. 

 

 Change in actuarial liability, including funds for future appropriation, decreased from ` 544.45 

billion in FY2021 to ` 258.14 billion in FY2022. Fund reserve, which represents liability carried on 

account of units held by unit linked policyholders, decreased from ` 414.64 billion in FY2021 to 

` 123.17 billion in FY2022. The decrease in fund reserves is primarily due to lower investment 

income in the unit linked portfolio. Non-unit reserve increased from ` 128.60 billion in FY2021 to 

` 134.67 billion in FY2022. 

 

Disclaimer 

 

Except for the historical information contained herein, statements in this release which contain words or phrases such 

as 'will', ‘expected to’, etc., and similar expressions or variations of such expressions may constitute 'forward-looking 

statements'. These forward-looking statements involve a number of risks, uncertainties and other factors that could 

cause actual results, opportunities and growth potential to differ materially from those suggested by the forward-

looking statements. These risks and uncertainties include, but are not limited to, the actual growth in demand for 

insurance and other financial products and services in the countries that we operate or where a material number of 

our customers reside, our ability to successfully implement our strategy, including our use of the Internet and other 

technology our exploration of merger and acquisition opportunities, our ability to integrate mergers or acquisitions 

into our operations and manage the risks associated with such acquisitions to achieve our strategic and financial 

objectives, our growth and expansion in domestic and overseas markets, technological changes, our ability to market 

new products, the outcome of any legal, tax or regulatory proceedings in India and in other jurisdictions we are or 

become a party to, the future impact of new accounting standards, our ability to implement our dividend policy, the 

impact of changes in insurance regulations and other regulatory changes in India and other jurisdictions on us. ICICI 

Prudential Life insurance undertakes no obligation to update forward-looking statements to reflect events or 

circumstances after the date thereof. 

This release does not constitute an offer of securities. 

 

For investor queries please reach out to Investor relations team at +91-22-40391600 or email ir@iciciprulife.com. 

1 billion = 100 crore 
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